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Disclaimer

All of the information herein has been prepared by the Company solely for use in this presentation. The information contained in this presentation has not been independently verified. No representation, warranty or
undertaking, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or the opinions contained herein. The information contained in
this presentation should be considered in the context of the circumstances prevailing at that time and has not been, and will not be, updated to reflect material developments which may occur after the date of the
presentation. The Company may alter, modify or otherwise change in any manner the content of this presentation, without obligation to notify any person of such revision or changes.

All trademarks, service marks and trade names appearing in this presentation are, to the Company’s knowledge, the property of their respective owners. The Company does not intend its use or display of other
companies’ trademarks, service marks, copyrights or trade names to imply a relationship with, or endorsement or sponsorship of the Company by, any other companies.

Special Note Regarding Forward-Looking Statements

This presentation contains statements that express the Company’s opinions, expectations, beliefs, plans, objectives, assumptions or projections regarding future events or future results, in contrast with statements that
reflect historical facts. Examples include discussion of our strategies, Adjusted EBITDA forecasts, financing plans, growth opportunities and market growth. In some cases, you can identify such forward-looking
statements by terminology such as “anticipate,” “intend,” “believe,” “estimate,” “plan,” “seek,” “project” or “expect,” “may,” “will,” “would,” “could” or “should,” the negative of these terms or similar expressions. While we
always intend to express our best judgment when we make statements about what we believe will occur in the future, and although we base these statements on assumptions that we believe to be reasonable when
made, these forward-looking statements are not a guarantee of our performance, and you should not place undue reliance on such statements. Forward-looking statements are subject to many risks, uncertainties and
other variable circumstances, such as negative worldwide economic conditions and ongoing instability and volatility in the worldwide financial markets; possible changes in current and proposed legislation, regulations and
governmental policies; the dependency of our business on our ability to innovate, pressures from increasing competition and consolidation in our industry, our advertiser concentration, our ability to maintain and increase
brand awareness, reliance on search engines and technology, fluctuations of our operating results due to the effect of exchange rates or other factors. Such risks and uncertainties may cause the statements to be
inaccurate and readers are cautioned not to place undue reliance on such statements. Many of these risks are outside of our control and could cause our actual results to differ materially from those we thought would
occur. The forward-looking statements included in this presentation are made only as of the date hereof. We do not undertake, and specifically decline, any obligation to update any such statements or to publicly
announce the results of any revisions to any of such statements to reflect future events or developments.

"u "«

Special Note Regarding Non-GAAP Financial Measures

This presentation contains non-GAAP financial measures, including adjusted EBITDA. Information needed to reconcile such non-GAAP financial measures to the most directly comparable measures under US GAAP can
be found in this presentation in the Appendix.
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The marketplace has rebalanced

Advertiser! revenue share

»  We believe our financial performance in Q3 2017 was
negatively impacted by our largest advertisers having
changed their profitability targets on our marketplace

* As aresult, we expect to see less revenue
concentrated in our largest advertisers in Q4, negatively
impacting our near-term revenues and profitability

* |t confirms our view that we have to continue to level the
playing field in our marketplace to build a more
sustainable business in the long-term

Q2 Q3 QTD?

[l Advertiser1 M Advertiser 2 [l Advertiser 3 All other advertiser brands

]
trlvago 1 Top 3 advertiser brands and all other advertiser brands by revenue share
2 As of October 23, 2017



Q3 2017 — Continuation of topline growth

Total Revenue (€mm) Adj. EBITDA' (Emm)

853.8

585.0

287.9

i I

triva (o) Source: unaudited US GAAP financials
g 1. Adj. EBITDA is only adjusted for share-based compensation. A reconciliation to reported results is included in the Appendix
2. Nine months ended September 30, 2017
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Referral Revenue by segment
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Continued topline growth YoY

Total Revenue (€mm) Adj. EBITDA" (€mm) Net Income (€mm)

853.8

16.3
15.3

585.0

—— |

@ (7.7)
287.9
246.7
. I (7.1) (51.5)
Q3 YTD? Q3 YTD?

m2016 w2017

t 4 Source: unaudited US GAAP financials
rlvago 1. Adj. EBITDA is only adjusted for share-based compensation. A reconciliation to reported results is included in the Appendix
2. Nine months ended September 30, 2017



Profitability decreased slightly YoY

Referral Revenue (% of Advertising Expense) Adjusted EBITDA' (% of Total Revenue)

116%

115% 115%

2.6% 2.8%

1.8%

(2.5)%
YTD? Q3 YTD?

m2016 2017

triva fo) Source: unaudited US GAAP financials
g 1. Adj. EBITDA is only adjusted for share-based compensation. A reconciliation to reported results is included in the Appendix
2. Nine months ended September 30, 2017



Impact of recent trends on our key performance indicators

Commercialization?

Impact on booking
conversion

Product optimization

Attribution model?

trivago

RPQR3

ROAS

Qualified Referrals
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KPI - Global

m2016 m2017

Qualified
Referrals
(mm)

179 214
YoY
1

Q3
v
"n: 1.36 1.32
0 @
o
: I
Q3
;5 15%  1119%
g YoY
x -4ppts
Q3
trivago ?9&?&4?%&@2%229, qualified referral

2. Nine months ended September 30, 2017

588
413
YoY
+42%
YTD?

1.40 1.43

YTD?

116% 115%

YTD?

Highlights

* QR growth slowed down due to a deceleration of our
advertising spend, which reflected lower elasticity of our spend
in some markets and lower commercialization. In addition, QR
growth was negatively impacted by the roll out of the new
attribution model in certain performance marketing channels

* RPQR decreased by 3% in Q3 2017, reflecting a drop in
commercialization, an increase in revenue share of the
segment Rest of World and unfavorable currency movements

ROAS decreased due to our inability to pull back planned
television spend quickly enough to respond to the speed of
the RPQR slowdown from Q2 to Q3. The drop in
commercialization put additional pressure on the ROAS in Q3



KPI — Americas

m2016 m2017

T
€ EF
T O
g"u':é YoY YoY 112 162
—— E— N
Q3 YTD?
_ 2.12 1.99 199  2.01
w
[
YoY
¢ o
Q3 YTD?
S 112%  110% 114%  115%
/2]
: @ - . @ - .
o
&
Q3 YTD?
trivago ?Olgggéngésglvﬂaetier qualified referral

2. Nine months ended September 30, 2017

Highlights

* QR growth slowed down due to a deceleration of our

advertising spend, which reflected lower elasticity of our spend
in some markets and lower commercialization. In addition, QR
growth was negatively impacted by the roll out of the new
attribution model in certain performance marketing channels

RPQR decreased due to lower commercialization and
negative foreign exchange effects, in particular resulting from
the weakness of the US dollar. The implementation of
measures aimed at optimizing our platforms, which we believe
contributed to higher levels of booking conversion for our
advertisers, partially offset the negative effects

ROAS decreased due to our inability to pull back planned
television spend quickly enough to respond to the speed of
the RPQR slowdown from Q2 to Q3. The drop in
commercialization put additional pressure on the ROAS in Q3



KPI — Developed Europe

m2016 m2017

T »n
EELE 246
= @ £ 204
S 0~ 89 a0 YoY
32 om
I .
Q3 YTD?
v
o 1.28 1.34 1.35 1.44
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o
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Q3 YTD?
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o
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o
&
Q3 YTD?
trivago ?9&§8th§écg‘nﬂaetzer qualified referral

2. Nine months ended September 30, 2017

Highlights

* QR growth slowed down due to a deceleration of our
advertising spend, which reflected lower elasticity of our spend
in some markets and lower commercialization. In addition, QR
growth was negatively impacted by the roll out of the new
attribution model in certain performance marketing channels

* RPQR increased as the negative impact from lower
commercialization was offset by the implementation of
measures aimed at optimizing our platforms which we believe
contributed to higher levels of booking conversion for our
advertisers

ROAS in line with last year as the negative impact from lower
commercialization was offset by a positive channel mix effect



KPI — Rest of World

m2016 m2017

Highlights
g
hd__: E _ * QR growth slowed down compared to a strong Q3 2016. The
= o E 180 decline in growth rate also reflected the roll out of the new
S — YoY 70 YoY 96 attribution model in certain performance marketing channels
O +56% 45 +87% - - and a lower commercialization
mesees N

Q3 YTD®

@ * RPQR increased as we continued to implement measures
o aimed at optimizing our platforms which we believe contributed
g YoY 0.76 0.79 YoY 0.83 0.90 to higher levels of booking conversion for our advertisers
(14 +4% 3 : +8%
e N

Q3 YTD?
g * ROAS in line with last year as we continue to focus on growth
2 88% 87% 88% 91% in the segment
o @
g N HE

Q3 YTD?

trivago WS.OI;;:CSRI:ntReg\}Z‘rwﬁaetzer qualified referral

2. Nine months ended September 30, 2017
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Guidance for 2017

ﬁ/\/\

Total Revenue expected to
grow at a rate between 36% and 39%

] N . .
trlvago 1. Adjusted EBITDA is only adjusted for share-based compensation

Adjusted EBITDA!
expected to remain positive
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Consolidated Financials YTD' 2017, trivago N.V.

(in €k)
Referral revenue
Other revenue

YTD 2017
843,087
10,753

Total revenue 853,840 585,002 268,838 46.0%

Cost of revenue (4,355)
% of Total revenue (0.5%)
Selling and marketing (781,173)
% of Total revenue (91.5%)
Technology and content (38,128)
% of Total revenue (4.5%)
General and administrative (32,153)
% of Total revenue (3.8%)
Amortization of intangible assets (2,798)
% of Total revenue (0.3%)
Operating income (loss) (4,767)
Netinterest and other expenses 53
% of Total revenue 0.0%

Income taxes (1,261)
% of Total revenue (0.1%)
Net income (loss) (3,453)
% of Total revenue (0.4%)
Netincome (loss) attributable to noncontrolling interest 540
% of Total revenue 0.1%

Netincome (loss) attributable to trivago N.V. (2,913)
% of Total revenue (0.3%)

trivago

Source: unaudited US GAAP financials
1. Nine months ended September 30, 2017

YTD2016  Abs Avs.YTD'16 Avs. YTD'16
579,324 263,763 455%
5679 5,074 89.3%
(3,118) (1,237) 39.7%
(0.5%)
(536,545) (244,628) 45.6%
(91.7%)
(40,608) 2,480 (6.1%)
(6.9%)
(43,725) 11,572 (26.5%)
(7.5%)
(11,330) 8,532 (75.3%)
(1.9%)
(50,324) 45,557 90.5%
406 (353) (86.9%)
0.1%
1,580 (2,841) 179.8%
0.3%
(51,498) 48,045 93.3%
(8.8%)
524 16 3.1%
0.1%
(50,974) 48,061 94.3%
(8.7%)

Comments

*  Overview of P&L under US GAAP
+  See next page for a detailed discussion of business development
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Consolidated Financial Information YTD' 2017, trivago N.V.

Referral revenue 843,087
Other revenue 10,753
Total revenue 853,840
Cost of revenue excl. SBC (4,270)
% of Total revenue (0.5%)
Selling and marketing excl. SBC (778,466)
% of Total revenue (91.2%)
Adv.exp excl.SBC (734,969)
% of Total revenue (86.1%)
Other S&Mexcl.SBC (43,497)
% of Total revenue (5.1%)
Technology and content excl. SBC (35,287)
% of Total revenue (4.1%)
General and administrative excl. SBC (25,476)
% of Total revenue (3.0%)
Depreciation add-back 4,999
% of Total revenue 0.6%
Adj. EBITDA 15,340
% of Total revenue 1.8%
Share-based compensation (SBC) (12,310)
% of Total revenue (1.4%)

579,324
5,679
585,002
(2,394)
(0.4%)
(526,150)
(89.9%)
(499,174)
(85.3%)
(26,976)
(4.6%)
(25,330)
(4.3%)
(18,113)
(3.1%)
3,331
0.6%
16,348
2.8%
(52,010)
(8.9%)

263,763
5074
268,838
(1,876)
(252,316)
(235,795)
(16,521)
(9.957)
(7,363)
1,668

(1,008)

39,700

45.5%
89.3%
46.0%
78.4%
48.0%

47.2%

61.2%

39.3% e
40.7% e

50.1%

(6.2%)

(76.3%)

EBITDA 3,030 (35,662) 38,692 108.5%

% of Total revenue 0.4% (6.1%)
D&A (7,797) (14,661) 6,864 (46.8%)
% of Total revenue (0.9%) (2.5%)
Netinterest and other expenses 53 406 (353) (86.9%)
% of Total revenue 0.0% 0.1%
Income taxes 1,261 (1,580) 2,841 (179.8%)
% of Total revenue 0.1% (0.3%)
Net income (loss) (3,453) (51,498) 48,045 93.3%
% of Total revenue (0.4%) (8.8%)
Netincome (loss) attributable to noncontrolling interest 540 524 16 3.1%
% of Total revenue 0.1% 0.1%
Netincome (loss) attributable to trivago N.V. (2,913) (50,974) 48,061 94.3%
% of Total revenue (0.3%) (8.7%)

trivago ﬁourpe: unaudited US GAAP financials _

ote: Several expense items above are adjusted, where indicated, for share-based compensation

1. Nine months ended September 30, 2017

Comments

1)
2)

3)

Growth driven by ongoing international roll-out of Hotel Relations

Increases were driven by an increase in personnel costs as the
company continues to expand its workforce and make strategic
investment in hotel content expansion

Increases were primarily driven by higher personnel costs and
professional fees. A significant portion of the increase is due to
external advisory expenses in connection with being a public
company.

20



Reconciliation of non-GAAP Financial Measures YTD' 2017, trivago N.V.

YTD 2017 YTD 2016 Abs A vs. YTD'16 A vs.YTD'16
Net income (loss) 93.2%
Provision (benefit) for income taxes (1.3) 1.6 (2.9) (181.3%)
Income (loss) before income tax (4.7) (49.9) 452 90.6%
Add/(Deduct): Netinterest and other expenses (0.1) (0.4) 0.3 75.0%
Operating Income (4.8) (50.3) 455 90.4%
Add: Depreciation & Amortization 7.8 14.6 (6.8) (46.6%)
EBITDA 3.0 (35.7) 38.7 (108.5%)
Share-based compensation (SBC) 123 52.0 (39.7) (76.3%)
Ajusted EBITDA 15.3 16.3 1.0 6.1%

Provided below are the amounts of share-based compensation excluded from the expense items:

(in €k) YTD 2017 YTD 2016
Cost of revenue, including related party 85 724
Selling and marketing 2,707 10,396
Technology and content 2,841 15,278
General and administrative 6,677 25,612
Share-based compensation 12,310 52,010

4 Source: unaudited US GAAP financials
trlvago Note: Some non-US GAAP measures are adjusted for share-based compensation
1. Nine months ended September 30, 2017

21



Consolidated Financials Q3 2017, trivago N.V.

(in €k) Q32017 Q3 2016 Abs A vs. Q3'16 Avs.Q3'16
Referral revenue 283,760 244240 39,520 16.2%
Other revenue 4,100 2,422 1,678 69.3%
Total revenue 287,860 246,662 41,198 16.7%
Costof revenue (1,846) (1,021) (825) 80.8%
% of Total revenue (0.6%) (0.4%)
Selling and marketing (274,393) (223,894) (50,499) 22.6%
% of Total revenue (95.3%) (90.8%)
Technology and content (13,429) (10,098) (3,331) 33.0%
% of Total revenue (4.7%) (4.1%)
General and administrative (12,082) (9,722) (2,360) 24.3%
% of Total revenue (4.2%) (3.9%)
Amortization of intangible assets (412) (2,527) 2,115 (83.7%)
% of Total revenue (0.1%) (1.0%)
Operating income (loss) (14,302) (600) (13,702) nm.
Netinterestand other expenses 294 304 (10) (3.3%)
% of Total revenue 0.1% 0.1%
Income taxes (6,282) 1,226 (7,508) n.m.
% of Total revenue (2.2%) 0.5%
Net income (loss) (7,726) (1,522) (6,204) nm.
% of Total revenue (2.7%) (0.6%)
Netincome (loss) attributable to noncontrolling interest 1,855 273 1,682 nm.
% of Total revenue 0.6% 0.1%
Netincome (loss) attributable to trivago N.V. (5,871) (1,249) (4,622) n.m.
% of Total revenue (2.0%) (0.5%)

Source: unaudited US GAAP financials

trivago

Comments

*  Overview of P&L under US GAAP
+  See next page for a detailed discussion of business development

22



Consolidated Financial Information Q3 2017, trivago N.V.
Comments

Referral revenue 283,760 244,240 39,520 16.2%
Other revenue 4,100 2,422 1,678 69.3%
Total revenue 287,860 246,662 41,198 16.7% . . . . .
Costof revenue excl. SBC 1,813 1.008) ©05) 799% 1) Growth driven by ongoing international roll-out of Hotel Relations
JrofTowlrevenue (06%) (0.43%) 2) Increases were driven by an increase in personnel costs as the
Selling and marketing excl. SBC (273,576) (222,981) (50,595) 22.7% . . . .
. n0m) 0040 company continues to grow its headcount and make investment in
Adv.exp excl.SBC (255,904) (212,714) (43,190) 20.3% hotel content expansion
% revenue % %)
Oﬂ;gf;;‘ﬂ;;;;c ((ff;,;) fffj;;) 406 T2t 3) Increases were primarily driven by higher personnel costs and
% of Total revenue (61%) @2%) professional fees and other. A significant portion of the increase is due
Technology and content excl. SBC (12,628) (9.612) (3.016) 31.4% e to external advisory expenses
% of Total revenue (4.4%) (3.9%)
General and administrative excl. SBC (8,838) (7,959) (879) 11.0% e
% of Total revenue (3.1%) (3.2%)
Depreciation add-back 1,869 1,262 607 48.1%
% of Total revenue 0.6% 0.5%
Adj. EBITDA (7,126) 6,364 (13,490) n.m.
% of Total revenue (2.5%) 2.6%
Share-based compensation (SBC) (4,895) (3,175) (1,720) 54.2%
% of Total revenue (1.7%) (1.3%)
% of Total revenue (4.2%) 1.3%
D&A (2,281) (3,789) 1,508 (39.8%)
% of Total revenue (0.8%) (1.5%)
Netinterestand other expenses 294 304 (10) 3.3%
% of Total revenue 0.1% 0.1%
Income taxes 6,282 (1,226) 7,508 n.m.
% of Total revenue 2.2% (0.5%)
Net income (loss) (7,726) (1,522) (6,204) nm.
% of Total revenue (2.7%) (0.6%)
Netincome (loss) attributable to noncontrolling interest 1,855 273 1,582 nm.
% of Total revenue 0.6% 0.1%
Netincome (loss) attributable to trivago N.V. (5,871) (1,249) (4,622) nm.
% of Total revenue (2.0%) (0.5%)
t H Source: unaudited US GAAP financials
rlvago Note: S.evera\ expense items above are adjusted, where indicated, for share-based compensation



Reconciliation of non-GAAP Financial Measures Q3 2017, trivago N.V.

Q32017 Q3 2016 Abs A vs. Q3'16

Net income (loss)

Provision (benefit) for income taxes (6.3) 1.2 (7.5) n.m

Income (loss) before income tax (14.0) (0.3) (13.7) n.m

Add/(Deduct): Netinterest and other expenses (0.3) (0.3) - -
Operating Income (14.3) (0.6) (13.7) n.m

Add: Depreciation & Amortization 23 3.8 (1.5) (39.5%)
EBITDA (12.0) 3.2 (15.2) n.m

Share-based compensation (SBC) 4.9 3.2 1.7 53.1%

Ajusted EBITDA (7.1) 6.3 (13.4) n.m

Provided below are the amounts of share-based compensation excluded from the expense items:

(in €m) Q3 2017 Q3 2016
Costof revenue, including related party 33 13
Selling and marketing 817 913
Technology and content 801 486
General and administrative 3,244 1,763
Share-based compensation 4,895 3,175
trivago Note? Somme hanLS AR moaaurea are acjusted fo share-based compensation h



Consolidated Statement of Cash Flows YTD'2017, trivago N.V.

(in €k) YTD 2017 YTD 2016
Net Income (loss) (3,453) (51,498)
Adjustments to reconcile netincome to net cash used:

Depreciation 4,999 3,331

Amortization of intangible assets 2,798 11,330
Share-based compensation 12,310 52,010
Deferred income taxes (1,990) (3,390)
Foreign exchange (gain) loss (173) (573)
Bad debt (recovery) expense 564 1,596

Non-cash charge, contribution from parent - 2,893

Changes in operating assets and liabilities

Restricted cash (1,815) (95)
Accounts receivable, including related party (57,462) (45,530)
Prepaid expense and other assets (3,376) (1,091)
Accounts payable 24,303 32,594

Accrued expenses and other liabilities 3,827 5,446

Deferred revenue 4,285 2,365

Taxes payable/receivable, net (3,245) 4,433

Acquisiton of business (673) -

Capital expenditures (11,614) (6,363)
Payments of initial public offering costs (4,038) (683)
Dividends paid to NCI (158) -

Payments on credit facility - (30,000)
Proceeds from issuance of credit facility - 10,000

Proceeds from exercise of equity awards 41 -

Proceeds from exercise of members’ equity awards - 1

Taxpayments for shares withheld (3,062) -

Effect of exchange rate changes on cash (1,075) 177)
Net decrease in cash and cash equivalents (39,007) (13,401)
Cash and cash equivalents at beginning of the period 227,298 17,556

Cash and cash equivalents atend of the period 188,291 4,155

Source: unaudited US GAAP financials
1. Nine months ended September 30, 2017

trivago

Comments

1

2)

The amortization costs relate predominantly to intangible assets
recognized by Expedia, Inc. upon the acquisition of a majority stake in
trivago in 2013, which were allocated to trivago. The amortization
expense decreased as some of these intangible assets reached the
end of their useful lives.

Accounts receivable increased seasonally more than accounts
payable in the period thus leading to a net decrease in cash and cash
equivalents position
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Consolidated Statement of Cash Flows Q3 2017, trivago N.V.

(in €k)
Net Income (loss)

Adjustments to reconcile netincome to net cash used:

Depreciation

Amortization of intangible assets
Share-based compensation

Deferred income taxes

Foreign exchange (gain) loss

Bad debt (recovery) expense

Non-cash charge, contribution from parent
Changes in operating assets and liabilities
Restricted cash

Accounts receivable, including related party
Prepaid expense and other assets
Accounts payable

Accrued expenses and other liabilities
Deferred revenue

Taxes payable/receivable, net

Acquisiton of business
Capital expenditures

Payments of initial public offering costs
Payments on credit facility

Proceeds from issuance of credit facility
Proceeds from exercise of equity awards

Proceeds from exercise of members’ equity awards

Tax payments for shares withheld

Effect of exchange rate changes on cash
Net decrease in cash and cash equivalents

Cash and cash equivalents at beginning of Quarter

Cash and cash equivalents at end of Quarter

trivago Source: unaudited US GAAP financials

Q32017
(7,726)

1,869
412
4,895

(1,057)

(307)
452

(342)
32,526
(733)
(42,226)
291
1,658
(6,041)

(673)
(6,077)

41

(3,062)

(448)

(26,548)
214,839
188,291

Q32016
(1,522)

1,262
2,527 0
3,175
(1,097)

(344)
759
1,185

(10,383)
222

(342)
5072
1424
2,214

(1578)

(683)
(20,000)
10,000

1

(46)

(8,154)
12,309
4,155

Comments

1

2)

The amortization costs relate predominantly to intangible assets
recognized by Expedia, Inc. upon the acquisition of a majority stake in
trivago in 2013, which were allocated to trivago. The amortization
expense decreased as some of these intangible assets reached the
end of their useful lives.

Accounts receivable increased seasonally more than accounts
payable in the period thus leading to a net decrease in cash and cash
equivalents position




Consolidated Balance Sheet YTD 2017, trivago N.V.

(in €k) Sep 30,2017 Dec 31,2016
Cash and cash equivalent 188,291 227,298
Restricted cash 2,699 884
Accounts receivable 49,565 36,658
Accounts receivable, related party 60,389 16,505
Taxreceivable 2,589 -
Prepaid expenses and other current assets 14,398 11,529
Property and equipment, net 95,902 46,862

Other long-term assets 1417 955
Intangible assets, net 173,732 176,052

Goodwill 490,620 490,503
Total Assets 1,079,602 1,007,246
Accounts payable 62,837 39,965
Income taxes payable 2,777 3,433
Deferred revenue 9,363 5,078
Accrued expenses and other current liabilities 11,394 12,627
Deferred income taxes 51,166 53,156
Other long-term liablilities 81,880 38,565
Redeemable noncontrolling interests 381 351

Class Acommon stock 1,854 1,802

Class B common stock 191,880 125,405
Reserves 726,737 584,667
Contribution from parent 122,200 122,200
Accumulated other comprehensive income (117) 21

Retained earnings (accumulated deficit) (182,750) (179,837)
Noncontrolling interest - 199,813

Total Liabilities and Members' Equity 1,079,602 1,007,246

trivago Source: unaudited US GAAP financials

Comments

1

2)

3)

4)

Change in cash balances resulted primarily from seasonal
fluctuations in working capital and additional capital expenditures

Total accounts receivables increased by 107% from year end 2016

mainly driven by:

i a standardization of related party payment terms, which delayed
our receipt of related party receivables until after month-end
close

ii. seasonal fluctuations in the demand for our services, in
particular as a result of seasonally lower patterns in travel
bookings during the holiday season such as fourth quarter of
2016

Increased PPE and other long-term liabilities is primarily due to the

capitalization of capital lease obligation during the construction period

of the new campus building

Accounts payable increased by 57% to €62.8 million due to the
seasonal ramp up of marketing investments
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