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Disclaimer

All of the information herein has been prepared by the Company solely for use in this presentation. The information contained in this presentation has not been independently verified. No representation, warranty or
undertaking, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or the opinions contained herein. The information contained
in this presentation should be considered in the context of the circumstances prevailing at that time and has not been, and will not be, updated to reflect material developments which may occur after the date of the
presentation. The Company may alter, modify or otherwise change in any manner the content of this presentation, without an obligation to notify any person of such revision or changes.

All trademarks, service marks and trade names appearing in this presentation are, to the Company’s knowledge, the property of their respective owners. The Company does not intend its use or display of other
companies’ trademarks, service marks, copyrights or trade names to imply a relationship with, or endorsement or sponsorship of the Company by, any other companies.

Special Note Regarding Forward-Looking Statements

This presentation contains statements that express the Company’s opinions, expectations, beliefs, plans, objectives, assumptions or projections regarding future events or future results, in contrast with statements that
reflect historical facts. Examples include discussion of our strategies, Adjusted EBITDA forecasts, financing plans, growth opportunities and market growth. In some cases, you can identify such forward-looking
statements by terminology such as “anticipate,” “intend,” “believe,” “estimate,” “plan,” “seek,” “project” or “expect,” “may,” “will,” “would,” “could” or “should,” the negative of these terms or similar expressions. While we
always intend to express our best judgment when we make statements about what we believe will occur in the future, and although we base these statements on assumptions that we believe to be reasonable when
made, these forward-looking statements are not a guarantee of our performance, and you should not place undue reliance on such statements. Forward-looking statements are subject to many risks, uncertainties and
other variable circumstances, such as the ongoing impact of the COVID-19 outbreak on our business operations; impairments of goodwill and increasing provisions for bad debt; our inability to improve our profitability
in future periods or may incur losses, even while our revenues decline; our dependence on a relatively small number of advertisers for our revenue and adverse impacts that could result from their reduced spending or
changes in their bidding strategy; factors that contribute to our period-over-period volatility in our financial condition and result of operations; our dependence on general economic conditions and adverse impacts that
could result from declines in travel or discretionary spending; the effectiveness of our Advertising Spend, including as a result of increased competition or inadequate or ineffective innovation in or execution of our
advertising; the effectiveness of our measures to increase advertiser diversity on our marketplace; increasing competition in our industry; our focus on hotel and other accommodations if users expect other services;
our ability to innovate and provide tools and services that are useful to our users and advertisers; our dependence on relationships with third parties to provide us consumer reviews; our reliance on search engines,
particularly Google, which promote its own product and services that competes directly with our accommodation search and may negatively impact our business, financial performance and prospects; changes to and
our compliance with applicable laws, rules and regulations; the impact of any legal and regulatory proceedings to which we are or may become subject; potential disruptions in the operation of our systems, security
breaches and data protection; impacts from our operating globally; as well as other risks and uncertainties detailed in our public filings with the SEC, including trivago's Annual Report on Form 20-F for the fiscal year
ended December 31, 2019, as such risks and uncertainties may be updated from time to time. Such risks and uncertainties may cause the statements to be inaccurate and readers are cautioned not to place undue
reliance on such statements. Many of these risks are outside of our control and could cause our actual results to differ materially from those we thought would occur. The forward-looking statements included in this
presentation are made only as of the date hereof. Except as required by law, we do not undertake, and specifically decline, any obligation to update any such statements or to publicly announce the results of any
revisions to any of such statements to reflect future events or developments.

Special Note Regarding Non-GAAP Financial Measures

This presentation contains non-GAAP financial measures, including adjusted EBITDA. Information needed to reconcile such non-GAAP financial measures to the most directly comparable measures under

US GAAP can be found in this presentation in the Appendix and should be carefully evaluated. These non-GAAP measures are not based on any comprehensive set of accounting rules or principles and should not be
considered a substitute for, or superior to, financial measures calculated in accordance with GAAP, and may be different from non-GAAP measures used by other companies. In addition, these non-GAAP measures
should be read in conjunction with our financial statements prepared in accordance with GAAP.
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Q1 2020 - Financial Update
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1 Adj. EBITDA is adjusted forimpairment of, and gains and losses on disposals of, property and equipment, impairment of intangible assets and goodwill, share-based compensation and certain other items,

. including restructuring. A reconciliation to reported results is included in the Appendix
trlvago 2 Net Income/(Loss) for Q1 2020 includes impairment of goodwill of €207.6mm

Note: Some numbers may not add up due to rounding
Source: Unaudited US GAAP financials and internal data



Our advertiser mix: year-over-year decline in related party revenue
share

Advertiser revenue share as % of total revenue
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KPI - Global
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Note: Some numbers may not add up due to rounding
Source: Internal data



KPIl — Developed Europe
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KPI — Americas
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KPI - Rest of World
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Consolidated Financials Q1 2020, trivago N.\V.

in € thousands Q1 2020 Q1 2019 A€ A %
Referral Revenue 136,715 204,976 (68,261) (33.3) %
Other revenue 3,088 3,986 (898) (22.5) %
Total revenue 139,803 208,962 (69,159) (33.1) %
Cost of revenue 2,814 1,901 913 48.0 %
% of total revenue 20 % 09 %

Selling and marketing 111,377 163,101 (51,724) (31.7) %
% of total revenue 79.7 % 781 %

Technology and content 17,616 18,396 (780) 4.2) %
% of total revenue 126 % 88 %

General and administrative 15,305 11,771 3,534 30.0 %
% of total revenue 109 % 56 %

Amortization of intangible assets 325 421 (96) (22.8) %
% of total revenue 02 % 02 %

Impairment of Goodw ill 207,618 — 207,618 — %
% of total revenue 1485 %

Operating income/(loss) (215,252) 13,372 (228,624) n.m.

Total other income/(expense), net (370) (48) (322) n.m.

% of total revenue (0.3) % 0.0 %

Expense/(benefit) for income taxes (1,122) 5,586 (6,708) nm

% of total revenue (0.8) % 27 %

Income/(loss) from equity method investment 234 90 144 160.0 %
% of total revenue 02 % 00 %

Net income/(loss) (214,266) 7,828 (222,094) n.m.

% of total revenue (153.3) % 37 %

Q) trivago

Source: Unaudited US GAAP financials
Note: Calculations and variances above are calculated based on financial data as presented in the table within.

Comments

. Overview of P&L under US GAAP

. See next page for a detailed discussion of our
business development



Consolidated Financial Informatlon Q1 2020, trivago N.V.

in € thousands Q1 2020 Q12019 A%
Referral Revenue 136,715 204,976 (68,261) (33.3) %
Other revenue 3,088 3,986 (898) (22.5) %
Total revenue 139,803 208,962 (69,159) (33.1) %
Cost of revenue, excluding SBC 2,764 1,836 928 50.5 %
% of Total revenue 20 % 0.9 %
Selling and marketing, excluding SBC 111,045 162,357 (51,312) (31.6) %
% of Total revenue 79.4 77.7
Advertising Spend 102,555 150,018 (47,463) (31.6) %
% of Total revenue 734 % 71.8 9
Other Selling and marketing, excluding SBC 8,490 12,339 (3,849) (31.2) %
% of Total revenue 6.1 59 %
Technology and content, excluding SBC 16,581 16,441 140 09 %
% of Total revenue 119 % 79 9
General and administrative, excluding SBC 13,221 9,240 3,981 431 %
% of Total revenue 95 % 44 %
Add back: Depreciation expense 2,582 2,170 412 19.0 %
of Total revenue 1.8 % 1.0 %
Add back: Impairment and gains/losses property and equipment disposal 1 97 (96) (99.0) %
% of Total revenue 0.0 % 00 %
Add back: Certain other items, including restructuring 649 — 649 —
% of Total revenue 05 % 0.0 %
justed EBITDA (576) 21,355 (21,931) n.m.
of Total revenue (0.4) % 10.2 %
Reconciliation from Adjusted EBITDA to net income/(loss)
Certain other items, including restructuring (649) - (649) — %
© of Total revenue (0.5) % — %
Share-based compensation (SBC) (expense) (3,501) (5,295) 1,794 (33.9) %
% of Total revenue (25) % 2.5) %
Impairment of intangible assets and goodw ill (expense) (207,618) — (207,618) — %
of Total revenue (148.5) % — %
Impairment and gains/(losses) property and equipment disposal (1) (97) 96 (99.0) %
% of Total revenue 0.0 % 0.0 %
Depreciation and Amortization (expense) (2,907) (2,591) (316) 122 %
of Total revenue (21) % (1.2) %
Total other income/(expense), net (370) (48) (322) n.m
% of Total revenue (0.3) % 0.0 %
Income taxes/benefit/(expense) 1,122 (5,586) 6,708 n.m.
% of Total revenue 0.8 % (2.7) %
Income/(loss) from equity method investment 234 90 144 160.0 %
% of Total revenue 0.2 0.0 %
Net income/(loss) (214,266) 7,828 (222,094) n.m.
% of Total revenue (153.3) % 3.7 9

Source: Unaudited US GAAP financials

Q) trivago

Comments

Referral Revenue decreased by 33% as Referral Revenue
decreased by 23%, 36% and 44% in Americas, Developed
Europe and RoW, respectively

Other revenue decreased by 23%, mainly driven by lower
subscription revenue

Advertising Spend decreased by 21%, 38% and 37% in
Americas, Developed Europe and RoW, respectively

Other selling and marketing expenses excl. SBC decreased
by 31%, driven by reductions in television advertisement
production costs

Technology and content expense excl. SBC increased by
1%, mainly driven by an increase in third-party IT service
provider costs

General and administrative expense excl. SBC increased by
43%, mostly driven by expected credit losses of €3.8 million
associated with our trade receivables due to increased
probability of default in the current economic situation

Note: Several expense items above are adjusted, where indicated, for share-based compensation. Calculations and variances above are calculated based on financial data as presented in the table within



Reconciliation of non-GAAP Financial Measures Q1 2020, trivago N.V.

in € thousands Q1 2020 Q1 2019 A€ A%

Net income/(loss) (214,266) 7,828 (222,094) n.m.
Income from equity method investment 234 920 144 160.0 %
Income/(loss) before equity method investment (214,500) 7,738 (222,238) n.m.
Expense/(benefit) for income taxes (1,122) 5,586 (6,708) n.m.
Income/(loss) before income taxes (215,622) 13,324 (228,946) n.m.
Add/(less):

Interest expense 46 27 19 704 %
Other, net 324 21 303 n.m.
Operating income/(loss) (215,252) 13,372 (228,624) n.m.
Depreciation of property and equipment and amortization of intangible assets 2,907 2,591 316 122 %
Impairment of, and gains and losses on disposals of, property and equipment 1 97 (96) (99.0) %
Impairment of intangible assets and goodw ill 207,618 — 207,618 — %
Share-based compensation 3,501 5,295 (1,794) (33.9) %
Certain other items, including restructuring 649 — 649 — %
Adjusted EBITDA (576) 21,355 (21,931) n.m.

] Source: Unaudited US GAAP financials
O trlvago Note: Some numbers may not add up due to roundings.



Consolidated Statement of Cash Flows Q1 2020, trivago N.V.

in € thousands Q1 2020 Q12019

Net incom e/(loss) (214,266) 7828  [1]

Adjustments to reconcile net income/(loss) to net cash provided by/(used in):

Depreciation 2,582 2,170 CO mmen tS

2::;35;1::;;:::3}':? assets 207 :i: 42_1 o !\Iet ipcome excluding non-ca§h expenses e.g., fonl'GoodWiII
' impairment losses (€207.6 million), Expected credit losses

Impairment of internal-use softw are and w ebsite development — 96 (€4.8 miIIion) and Share-based compensation (€3.5 miIIion)

Share-based compensation 3,501 5295 led to an increase in cash and cash equivalents of

Deferred income taxes (1.141) 1,064 €2.5 million in the first quarter of 2020

Foreign exchange (gain)/loss 643 126

Expeited Creditg:os(:es) ; 776) 180 Net cash used in operating activities was mainly driven by

Loss on disposal of fixed assets 1 1 the change in operating assets and liabilities of €18.7 million

Gain from equity method investment (234) (90) which was mainly due to a decrease in Accounts payable of

Change in operating assets and liabilities €10.6 million

Accounts receivable, including related party 3,934 (2,993) Net cash used in investing activities of €10.6 million further

Prepaid expense and other assets (6,300) 603 contributed to the net decrease in cash, cash equivalents

Accounts payable (10,563) 18,987 and restricted cash of €26.7 million

Payroll liabilities 449 (2,041)

Accrued expenses and other liabilities (62) 845

Deferred revenue (420) (93)

Taxes payable/receivable, net (5,698) 4,189

Net cash provided by/(used in) operating activities (16,141) 36,588

Purchase of investments (8,850) —

Capital expenditures (1,765) (1,604)

Proceeds from sale of fixed assets — 13

Net cash used in investing activities (10,615) (1,591)

Proceeds from exercise of option aw ards 25 160

Repayment of other non-current liabilities (67) (102)

Net cash provided by/(used in) financing activities (42) 58

Effect of exchange rate changes on cash 115 13

Net increase/(decrease) in cash, cash equivalents and restricted cash (26,683) 35,068

Cash and cash equivalents and restricted cash at beginning of the period 220,543 164,308

Cash and cash equivalents and restricted cash at end of the period 193,860 199,376

] Source: Unaudited US GAAP financials
Q) trivago



Consolidated Balance Sheet Q1 2020, trivago N.\V.

in € thousands

As of
March 31, 2020

As of
December 31, 2019

Cash and cash equivalents 191,423
Restricted cash 122
Accounts receivable, less allow ance 36,802
Accounts receivable, related party 24,349
Short-terminvestments 18,349
Tax receivable 14,227
Prepaid expenses and other current assets 11,431
Total current assets 296,703
Property and equipment, net 32,563
Operating lease right-of-use assets 94,768
Deferred income taxes 735
Other long-term assets 5,935
Intangible assets, net 169,598
Goodw ill 283,010
TOTAL ASSETS 883,312
Accounts payable 22,988
Income taxes payable 509
Deferred revenue 5,133
Payroll liabilities 4,504
Accrued expenses and other current liabilities 13,749
Operating lease liability 5,035
Total current liabilities 51,918
Operating lease liability 93,448
Deferred income taxes 49,786
Other long-term liabilities 4,078
Class A common stock 3,080
Class B common stock 181,013
Reserves 784,556
Contribution from Parent 122,307
Accumulated other comprehensive income/(loss) 96
Accumulated deficit (406,970)
Total stockholders' equity 684,082
TOTAL LIABILITIES AND STOCKHOLDERS’ EQUITY 883,312

Q) trivago

Source: Unaudited US GAAP financials
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7,274
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490,590

1,108,011
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94,660
50,927
4,289

3,049
181,013
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122,307

62
(192,704)
894,787

1,108,011

Comments

Decrease in cash and cash equivalents was mainly driven by
negative cash flows from operating activities which were
mainly due to changes in operating assets and liabilities and
further net cash used in investing activities

Advertisers representing most of our Accounts receivable
have asked for extensions of payment dates or installment
plans. Accounts receivable from non-related parties
decreased by €0.9 million, Accounts receivable from related
parties decreased by €6.8 million

As a result of the expected prolonged deterioration of our
business due to the COVID-19 outbreak, we recorded an
impairment charge of €207.6 million to reflect the economic
and financial impact on our business

Accounts payable decreased by €10.4 million as Advertising
Spend in March 2020 was significantly lower than in
December 2019 due to the COVID-19 outbreak



Q) trivago



